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From Click to Cash 
 

A recent article in The Agita-
tor by Sue Woodward chal-
lenged readers to identify an 
ideal “Donate” web site page 
after her own search found 
too many less-successful 
examples. 
 
Her considerations in the 
layout of a donation page 
included limiting the amount 
of click-thru links, describing 
specifically how a contribu-
tion will be used, and ensur-
ing that the option of making 
a recurring donation is avail-
able. 
  
The Agitator subsequently 
reported on a recent donor 
survey that emphasized the 
growing importance of on-
line donor function.  Out of 
12,000 participants, 36% of 
respondents said they visited 
nonprofit websites with the 
specific intention of making a 
contribution. 
 
Investing in a concise, user-
friendly donation page is a 
simple but important move 
for nonprofit organizations 
to optimize the potential for 
contributions from new and 
ongoing donors.  

 
 

Sue’s Donate Page Challenge 

Survey of On-line Donor 
Practices 

Connecting with the 
Millennial Generation 

 

Philanthropy Journal high-
lights data from the 
“Millennial Impact Report,” 
noting that 75% of millenni-
als – those tech-savvy young 
professionals, ages 20-35 – 
gave to nonprofits last year. 
This prospect-rich group con-
nects in multiple digital for-
mats but shares one major 
pet peeve: they want to 
know how their gift will make 
a difference. They also want 
options when it comes to 
giving their time and effort.  
 

Link to full article 

Like our hard-working con-
stituents know all too well, at 
times nothing re-energizes 
quite like a vacation.  
 
The CIIF Newsletter will be 
taking a break for the month 
of August and returning after 
Labor Day with new content 
and resources for the non-
profit arts organizations of 
Upper Manhattan. Enjoy the 
rest of the summer! 

 
- The CIIF team  

An Evolving Donor  
Relationship 

 

A classic rule of fundraising is 
that the strongest relationship 
with an organization’s donors 
is made face-to-face. But the 
emergence of social media 
platforms has up-ended our 
old definition of personal en-
gagement. How has this tech-
nology affected the way non-
profits attract and retain indi-
vidual donors? What are the 
latest and best practices? In 
this issue, we investigate tech-
niques for developing a donor-
friendly presence online.  

 
 
 

Any sufficiently 
advanced  

technology is  
indistinguishable 

from magic. 
Arthur C. Clarke 

 
 
 
 
 
 
 
 

For I can raise no 
money by vile 

means. 
William  

Shakespeare 
 
 
 
 
 
 
 
 
 
 

Ah, summer, what 
power you have to 

make us suffer 
and like it. 

Russell Baker 
 
 

 

Product names, logos, brands, and other service marks or trademarks featured or referred to within the Cultural Industry Investment Fund newsletter or on the UMEZ.org website are the 
property of their respective owners. These service mark and trademark holders are not affiliated with UMEZ, our services, or our website. They do not sponsor or endorse UMEZ or the 
services we provide. This newsletter also provides links to internet websites maintained by third parties. UMEZ does not control the information, products or services contained on third 
party websites and assumes no responsibility for the information found on such websites. 

Non-Profit Resources:  
GrantSpace 

 

GrantSpace is a service of the 
Foundation Center that pro-
vides nonprofit organizations 
with information on how to 
secure funding; podcasts on 
staff management and reten-
tion; sample documents such 
as proposals, letters of in-
quiry, and project budgets;  
and public access to grant-
making directories from re-
source centers across the 
U.S. 
 

Summer Break 
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